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Abstract:

Green Marketing is a response to the growing environmental
challenges and increasing global interest in protecting consumer
rights and the emergence of eco-oriented organization
movements, which led many companies to adopt green marketing
strategies (Abdulghani, 2008). This research aims to identify the
effect of green marketing mix on purchasing decision Fast Food
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Restaurants. To achieve the objectives of the research, the
researcher identified a theoretical framework for the green
marketing mix and the purchase decision, as well as reviewing
the previous studies on the subject of the research. Based on the
theoretical framework and previous studies, research hypotheses
were put in place, which included the assumption of significant
statistical significance of the components of the green marketing
mix (product, pricing) on the purchasing decision dimensions of
the customers of the fast food restaurants (intention of purchase,
actual purchase). As well as the assumption of statistically
significant differences between the effect of the components of
the green marketing mix on the purchasing decision dimensions
of the customers of the fast food restaurants (intention of
purchase, actual purchase) according to the demographic factors
of the customers (type, income, educational level). Based on the
research problem and hypotheses and the previous studies, a
survey list was prepared which included statements about the
components of the green marketing mix as well as the
demographic characteristics and dimensions used to measure the
research variables.
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