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Abstract:

Environmental attention has grown as a global
phenomenon over the past decade, as pressure from governments,
environmental groups and non-governmental organizations has
increased, turning this attention to consumers who are becoming
more sensitive to the environment and looking for more
environmentally friendly products. More environmental threats
that will emerge in the future such as climate change and
pollution, causing health problems and representing these
environmental threats, as well as the increasing demand for
environmentally friendly products, which are the main driving
forces of Green Marketing, a marketing concept that aims to
satisfy the needs and desires of the consumer while minimizing
the negative impact on the environment to a minimum.

This research aims to identify the effect of the green
marketing mix on the purchasing decision applied to fast food
restaurants. To achieve the objectives of the research, the
researcher identified a theoretical framework for the green
marketing mix and the purchase decision, as well as reviewing
the previous studies on the subject of the research. Based on the
theoretical framework and previous studies, research hypotheses
were put in place, which included the assumption of significant
statistical significance for the elements of the green marketing
mix (distribution, promotion and working group) on the
dimensions of the purchasing decision of customers of fast food
restaurants (satisfaction, recommendation for others). As well as
the assumption of statistically significant differences between the
effect of the elements of the green marketing mix on the
purchasing decision dimensions of the customers of fast food
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restaurants (satisfaction, recommendation of others) according to
the demographic factors of the customers (type, income,
educational level). Based on the research problem and
hypotheses and the previous studies, a survey list was prepared
which included statements about the elements of the green
marketing mix as well as the demographic characteristics and
dimensions used to measure the research variables.
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